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This study aims to enhance the theoretical and methodological foundations for researching territorial 
identity within the context of the digital transformation of social space. Using Kyiv as a case study, the 
research substantiates the use of Domain Name System (DNS) data and search queries to investigate 
territorial identity and its manifestations in the online environment. The study focuses on identifying spatial 
representations, particularly through the use of identity markers. A methodology for applying the Domain 
Name System and Internet search queries to the study of territorial identity is proposed, with a rationale for 
its stages. The scientific novelty lies in the development and systematization of search query categories for 
identifying identity markers, including those specific to Kyiv. The research results emphasize the significance 
of cyberspace as a legitimate environment for exploring territorial identity.
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Relevance of the Research Topic
The global sociocultural system shaped by globaliza-
tion not only unites various actors but also influenc-
es the very nature of the connections between them. 
One of the consequences of globalization is the trans-
formation of the principles of individual or group 
identity. As noted by Manuel Castells, “in a world of 
global flows of wealth, power, and images, the search 
for identity—collective or individual, ascribed or 
constructed—becomes the fundamental source of 
social meaning” [1]. In this study, identity is consid-
ered a multidimensional phenomenon that reflects 
an individual’s or group’s awareness of their belong-
ing to a specific community, territory, or value sys-
tem, and is formed through interaction with the so-
cial environment.

In geographical research, a significant role is as-
signed to territorial identity. In this study, territori-
al identity will be defined as a dynamic set of per-
ceptions, images, and meanings that characterize the 

belonging of individuals, groups, and networks to a 
specific part of geographic space.

The use of cyberspace provides additional tools 
for studying geographical images and other place-re-
lated interpretations, thereby enhancing the possi-
bilities for researching territorial identity. It serves 
as a complement to traditional socio-geographical 
research methods. The reason for the near-equiv-
alence of face-to-face communication and media-
tor-based communication (e.g., via social networks) 
lies in the fact that people retain their whole social, 
cultural, and personal identity when interacting in a 
computer-mediated environment [2]. Thus, cyber-
space can be considered a valuable data source for 
studies on territorial identity. 

The theoretical and methodological foundations 
for studying the manifestation of territorial identi-
ty in certain aspects of cyberspace require further 
development. In particular, data from the Domain 
Name System (DNS) and web search, especially 
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web search queries, can be used to explore territo-
rial identity.

State of research
Research on territorial identity (as well as spatial 
identity and geographical identity, which are often 
used as synonyms) can be found in the works of 
Ukrainian scholars such as Y. Oliinyk, I. Hukalova, 
O. Gnatjuk, and L. Nahirna, among others. In par-
ticular, I. Hukalova substantiated the need to ex-
pand the subject field of human geography by in-
corporating the study of the population’s mental 
connection to territory [3]. The topic of territorial 
identity was also the focus of the international con-
ference “Territorial Identity and Geopolitics,” where 
leading Ukrainian scholars—including M. Bagrov, 
S. Lisovsky, E. Maruniak, I. Gorlenko, L. Ruden-
ko, and others—addressed issues such as the role 
of territorial identity as a factor in market develop-
ment; the relationship between territorial identity 
and environmental management; the interplay be-
tween territorial identity and globalization process-
es; and the various influences that transform per-
ceptions of territory. Special attention was devot-
ed to methodological approaches to defining the 
territorial identity of contemporary Ukraine [4]. 
In her article “Territorial Identity of the Population 
of Ukraine: Essence and the Main Factors of Forma-
tion,” V. Borysenko analyzed the impact of socio-
cultural, historical, and geographical factors on the 
development of Ukrainians’ national self-aware-
ness, while also highlighting the role of war, mi-
gration, and ethnocultural characteristics in trans-
forming identity as a collective phenomenon [5].

It is especially worth noting works dedicated to 
the theoretical and methodological foundations of 
studying territorial identity, such as “Regional iden-
tity: the Ukrainian context” by L. Nahirna and “Me-
thodical approaches to the study of population terri-
torial identity research” by Y. Oliinyk and O. Gnat-
juk [6–7]. It is also worth mentioning such work 
as “Region and place: regional identity in question” 
by A. Paasi [8].

The use of domain space in the study of geo-
graphical identity is a relatively little-studied top-
ic. Certain aspects of this topic can be found in the 
works of V. Kiptenko, primarily from the perspec-
tive of studying identity using data on national-lev-
el domains [9]. The analysis of search queries in 
geographic research, including the categorization 
of such queries, has been addressed in the works of 

scholars such as Q. Gan, J. Attenberg, A. Markow-
etz, and T. Suel (notably in “Analysis of Geographic 
Queries in a Search Engine Log”) [10]. However, the 
use of search queries specifically in the context of 
studying territorial identity represents a novel ap-
proach in scientific research.

Research methodology
The object of this study is territorial identity as a so-
cial and geographical phenomenon that is formed 
and manifested in the digital environment, specifi-
cally in the domain space and search queries of In-
ternet users. Such an object encompasses not on-
ly geographical representations and images of Ky-
iv, but also the mechanisms of their consolidation 
in the information space, which is increasingly be-
coming an environment for the expression of iden-
tity. The subject of this study is the manifestations, 
transformations, and characteristics of the repre-
sentation of Kyiv’s territorial identity in the Inter-
net space, as reflected in the choice and dynamics 
of domain names, as well as the analysis of the vol-
ume and structure of search queries related to iden-
tity markers. In the context of the study of territori-
al identity using the information space, the subjects 
of identity should be considered both individual 
Internet users (in particular, individuals or compa-
nies that choose domains that point to a specific 
territory), and the state that promotes the modern 
Ukrainian spelling of the name of the city as part 
of its information and symbolic policy.

The methodology of this study is based on ana-
lyzing the content of information flows, specifical-
ly domain names and search queries. The meth-
od for studying manifestations of territorial iden-
tity in the domain space consists of three stages. 
The first stage involves collecting data related to 
the domain space of Ukraine, using Kyiv as an ex-
ample. The second stage involves a quantitative 
analysis of the collected data to examine the dy-
namics of changes in the number of domains and 
the differences between domain names. The third 
stage consists of an analysis of the linguistic aspect 
of the transformation of the domain space, which 
serves as a manifestation of changes in territorial 
identity. This stage involves an assessment of the 
dynamics of using different transliterations in city 
names. The data source is the domain statistics of 

“Hostmaster” (Хостмайстер), which is the admin-
istrator of the ccTLD of Ukraine (.ua) and other 
names in the Ukrainian domain space.
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To study territorial identity using search que-
ries, a proposed methodology is based on analyz-
ing identity markers using data from search engine 
queries, employing the keyword analysis method. 
This methodology consists of three stages.

The first stage involves collecting primary in-
formation about search queries in search engines. 
The main data is related to keyword search volume 
and matching terms. Keywords should be under-
stood as words and phrases that users enter into 
search engines to search for information on a spe-
cific topic. Keyword volume reflects the number 
of queries for these words as of a particular time. 
Matching terms are keywords that are united by a 
common theme and, in part, semantics with spe-
cific keywords. For this study, three keywords and 
600 matching terms (i.e., terms similar in theme 
and partially in spelling) were selected for each. 
The Ahrefs database, which reflects search queries 
in the Google system, was used as a source of data 
on search queries and their volume.

The second stage involves ranking the gathered 
keywords by their total volume (Global Volume)—
the global volume of search queries, without seg-
menting users by country. The third stage involves 
categorizing the search data and analyzing the dif-
ferences between categories. All keywords were di-
vided into categories based on the principle of be-
longing to a specific group of physical or mental 
objects.

Presentation of the primary material
One of the manifestations of globalization has 
been the emergence of global imagined spaces—
mental spaces that exist in people’s imagination 
or are realized through technological means. Var-
ious terms are used to describe such spaces, in-
cluding “information space,” “cyberspace,” “Inter-
net space,” and others. These spaces are part of the 
social space, and therefore, specific processes and 
phenomena traditionally studied within the social 
space can also be explored within imagined spac-
es. This also applies to territorial identity. 

The Law of Ukraine “On the Basic Principles 
of Ensuring Cybersecurity of Ukraine” defines cy-
berspace as “an environment (virtual space) that 
enables communication and/or the implementa-
tion of social relations, created as a result of the 
functioning of compatible (interconnected) com-
munication systems and the provision of electron-
ic communications using the Internet and/or other 
global data transmission networks” [11].

Using data related to aspects of cyberspace, 
such as domain names and search queries, allows 
for the collection of data on the behavior of Inter-
net users in geographic space. Such data can be 
used to study territorial identities and images as-
sociated with a particular territory.

The geographic belonging of domains should 
be considered a marker of identity, as it reflects 
the spatial behavior of the population and the spe-
cial mental connection that the website has with a 
specific territory. In this context, the domain name 
serves not only as a technical identifier but also 
as a sign around which the struggle for meaning 
unfolds: between the postcolonial legacy (Kiev) 
and the emancipated, independent identity (Kyiv). 
Thus, the choice of a domain becomes an instru-
ment of subjective action—the formation of an al-
ternative identity that resists external influence 
or an imposed narrative. Accordingly, the analy-
sis of such changes allows not only to record cul-
tural shifts, but also to identify active carriers and 
translators of identity—those who influence the 
restructuring of ideas about space, its boundaries, 
symbols, and names.

In the context of social and geographical analy-
sis, Top-Level Domains (TLDs) are significant, es-
pecially country code Top-Level Domains (ccT-
LDs) and country code Second-Level domains 
(ссSLDs). For Ukraine, the ccTLD is the .ua do-
main, and ccSLDs mainly include the names of re-
gional centers, as well as Kyiv.

Regarding the latter, it is worth noting that 
there are two variants of writing the city’s name 
in Latin: Kyiv and Kiev. The first reflects the use 

Table 1. Number of domains in the domain zone of Ukraine and Kyiv as part of it
2015 2016 2017 2018 2019 2020 2021 2022 2023

.ua 630,267 550,531 556,899 553,863 538,097 536,857 548,882 559,147 594,344

kiev.ua 55,828 49,202 46,334 43,762 41,353 39,449 38,248 37,595 39,308

kyiv.ua 3 329 252 315 408 778 1,182 1,566 2,232

Source: created based on data [12].
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of Ukrainian transliteration norms as a counter-
point to the second, which was common during 
the USSR and reflected the Russian pronunciation 
of the name of the capital of Ukraine.

The number of domains kiev.ua and kyiv.ua re-
flects a significant disparity in the linguistic as-
pect of Kyiv’s territorial identity in the Internet 
space. The number of domains is approximately 
17.6 times greater for kiev.ua than for kiev.ua. At 
the same time, it is worth noting the decrease in 
the total number of domains kiev.ua. Over the pe-
riod from 2016 to 2023, the number of domains 
at kiev.ua decreased from 49,202 to 39,308 (ap-
proximately 20.11%). Over the same period, the 
number of domains at kyiv.ua increased from 
329 to 2,232 (approximately 578.11%). In relative 
terms, the strongest growth (by 90.69%) was ob-
served in 2019. It is worth noting that in the pe-
riod from 2016 to 2023, the total number of do-
mains in the domain zone of Ukraine increased 
from 550,531 to 594,344 (approximately by 7.96%), 
i.e. the decrease in the number of kiev.ua domains 
reflects the transformation of the domain space of 
Ukraine, and not its reduction. Such changes may 
serve as evidence of the transformation of the pop-
ulation’s territorial identity, reflecting its geospatial 
behavior in the information space. Changes in the 
domain space of Ukraine, particularly the trans-
formation of the ratio between the domains kiev.
ua and kyiv.ua, are a clear indicator of profound 
identity shifts in society. The choice of a particu-
lar digital representation of a city is an act of sym-
bolic positioning, in which identity subjects—the 
state, institutions, businesses, and citizens—con-
sciously or unconsciously form an idea of ​​belong-
ing, hierarchy, and meanings of space. Following 
the Revolution of Dignity in 2014, the populari-
ty of the transliteration “Kyiv,” which consolidates 
the Ukrainian form of the toponym, in contrast 
to the Soviet-Russian version “Kiev,” gradually 
increased. Considering the inertial nature of the 
domain space, it can be argued that the need for 
the domain kyiv.ua emerged after 2014 as an al-
ternative to the established, yet ideologically out-
dated version, kiev.ua. This process received new 
impetus after the start of a full-scale war in 2022. 
The digital space reflects real processes of identi-
ty transformation. Thus, the representation of Ky-
iv in the domain system is not just a technical 
fact, but a reflection of socio-political transforma-
tions taking place under the pressure of war, where 

protecting one’s own identity is an essential com-
ponent from the perspective of information stabil-
ity within society.

The study of such transformation is particular-
ly relevant in the context of the Russian-Ukrainian 
war, as well as within the framework of post-Soviet 
geopolitical discourse. The promotion of a change 
in the spelling of Kyiv is part of a broader effort 
to protect its own identity and shape the image of 
the city as part of an independent Ukraine, rath-
er than as part of the former USSR. Encouraging 
the use of Ukrainian transliterations such as “Kyiv” 
is a critical aspect of the ongoing struggle for in-
dependence and the protection of its own identi-
ty [13].

In the example of the domain space of Ukraine, 
the use of the name “Kyiv” is still relatively un-
common. However, there is a clear trend to-
ward an increase in the use of this variant of the 
name Kyiv, with a particularly significant growth 
in 2019. In this context, it is worth noting the 
campaign by the Ministry of Foreign Affairs of 
Ukraine, called #CorrectUA, which encouraged 
the use of toponyms in accordance with the norms 
of the Ukrainian language instead of outdat-
ed names from the Soviet era. This campaign fo-
cused on Kyiv, Lviv, Odessa, and other toponyms, 
and could contribute to the popularization of the 
use of the name “Kyiv”, including in the Online 
space [14].

Thus, transformations in the domain space can 
be viewed as a reflection of changes occurring in 
Kyiv’s identity and the city’s image within the con-
text of geopolitical transformations across the ter-
ritory of the former USSR. Concerning the study 
of territorial identity, the spelling of the city’s name 
is also evident in the renaming of geographical ob-
jects, which serve as identity markers and are asso-
ciated with the city. Accordingly, the transformation 
of the domain space reflects complex processes af-
fecting both the city as a whole and specific objects 
within it (such as enterprises, cultural landmarks, 
etc.) [15].

In an applied dimension, data on the domain 
space and its transformation can be used to devel-
op strategies for protecting Ukrainian toponyms 
in Internet space, or as a tool for evaluating the ef-
fectiveness of government initiatives aimed at pro-
moting and encouraging the use of toponyms fol-
lowing the norms of the Ukrainian language, as 
opposed to outdated Soviet-era conventions.
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Another tool for studying projections of territo-
rial identity in Internet space is the use of search 
queries. As geography becomes increasingly digital, 
search engines are not only transmitting informa-
tion but also conveying spatial knowledge and ex-
perience [16].

To a certain extent, search query analysis can 
serve as an alternative to social and geographical 
methods (such as surveys and questionnaires) in 
the study of territorial identity, much like this meth-
od is used in brand research [17].

When using search queries in geographical re-
search, particularly in the context of studying the 
image of a territory and territorial identity, geo-
graphical search queries—text queries that contain 
geographical names to limit search results to a spe-
cific region or place—are particularly important. 
This type of search query may include the name of 
a country, region, city, city district, or other rele-
vant location. When collecting data, both different 
search engines (e.g., Google, Yahoo!, AOL) and var-
ious tools for data collection within a single search 
engine (e.g., Google Trends, Ahrefs) can be utilized.

In the context of territorial identity research, 
keyword search categories can be divided into two 
groups: marker categories (those that include key-
words indicating identity markers) and non-marker 
categories. Within the framework of this study, the 
following distribution of search queries by catego-
ry is proposed.

I. Marker group. Search queries belonging to this 
group indicate identity markers. Within this group, 
the following categories can be distinguished:

1. Chains (supermarket chains and other chains 
or networks in the studied area, which unite sever-
al horizontally connected objects).

2. Enterprises and institutions (enterprises, com-
panies, organizations, businesses, etc.).

3. Sports facilities (sports venues, sports teams)
4. Political-institutional entities and events (elec-

toral behavior of the population and other political 
events, etc.). 

5. Media (local media resources, publishing 
houses, magazines).

6. Educational and scientific facilities (schools, 
universities, scientific institutions, etc.).

7. Objects of historical and cultural heritage (ar-
chitectural landmarks, monuments to prominent 
figures, museums, religious buildings, etc.).

8. Toponyms (streets, squares, administrative or 
historical areas).

9. Products (unique product names indicating 
an association with the given territory; place-based 
branding).

II. Non-marker group. This group includes 
search queries that are not related to identity mark-
ers. Within it, the following categories can be 
distinguished:

1. E-commerce (searching for specific goods or 
services).

2. Non-directed queries (broad informational 
searches).

3. Software-related queries (searching for 
software).

4. Open-ended queries (questions or general in-
formation requests).

5. Lists (searching for thematic lists based on 
various criteria). 

6. Employment-related queries (job searches 
within the given territory).

7. Goods and services (purchasing goods and 
services without reference to a specific local pro-
vider or place-based name).

8. Navigational queries (searching for a specific 
website or social media page).

Kyiv was chosen as the model area for the study, 
as it has the most significant number of corre-
sponding terms by name. Three spellings of the 
city’s name were used for the study: Київ (the name 
of the city in Ukrainian), Kyiv, and Kiev.

According to 2024 data [18], out of the 600 most 
frequent matching terms associated with the key-
word “Київ” (Kyiv in Ukrainian), 68 terms were 
classified into the marker group. The best-repre-
sented category was “Enterprises and institutions” 
(30 terms), while the least represented was “Sports 
facilities” (1 term). Other categories were distribut-
ed as follows: “Chains” (11), “Political-institution-
al entities and events” (5), “Media” (6), “Educa-
tional and scientific facilities” (7), “Objects of his-
torical and cultural heritage” (2), and “Toponyms” 
(6). In 2025, the number of terms included in the 
marker group decreased to 38. The highest num-
ber of terms was again classified under “Enterpris-
es and institutions” (11), while the lowest number 
appeared in the category of “Political-institutional 
entities and events” (1). Other categories were dis-
tributed as follows: “Chains” (8), “Sports facilities” 
(2), “Media” (5), “Educational and scientific facili-
ties” (1), “Objects of historical and cultural heritage” 
(4), and “Toponyms” (6). Thus, compared to 2024, 
there is an overall decrease in the number of terms 
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in the marker group, particularly in the categories 
of “Political-institutional entities and events” and 

“Educational and scientific facilities,” while the cat-
egory of “Sports facilities” showed a slight increase.

Among the 600 most frequent relevant terms as-
sociated with the keyword “Kiev” in 2024, 69 terms 
were classified into the marker group. The best-rep-
resented categories were “Sports facilities” and 

“Products” (each with 18 terms), while the least-rep-
resented category was “Political-institutional enti-
ties and events” (with three terms). Other categories 
were distributed as follows: “Chains” (4), “Enter-
prises and institutions” (15), “Media” (6), and “Ob-
jects of historical and cultural heritage” (5). In 2025, 
the number of terms in the marker group increased 
to 79. The most significant number of terms was 
again classified under “Products” (25) and “Enter-
prises and institutions” (19). The least represent-
ed category was “Educational and scientific facili-
ties” (1 term). Other categories were distributed as 
follows: “Chains” (1), “Sports facilities” (12), “Po-
litical-institutional entities and events” (4), “Media” 

(5), and “Objects of historical and cultural heri-
tage” (12). Thus, compared to 2024, there is a gen-
eral increase in the number of terms in the mark-
er group, particularly in the categories of “Products” 
and “Objects of historical and cultural heritage,” 
while the number of terms in the “Chains” catego-
ry decreased.

Among the 600 most frequent relevant terms as-
sociated with the keyword “Kyiv” in 2024, 74 terms 
were classified into the marker group. The best-rep-
resented category was “Enterprises and institutions” 
(36 terms), while the least represented were “Top-
onyms” (2) and “Products” (3). Other categories 
were distributed as follows: “Chains” (4), “Sports 
facilities” (5), “Political-institutional entities and 
events” (3), “Media” (3), “Educational and scientific 
facilities” (9), and “Objects of historical and cultur-
al heritage” (9). In 2025, the number of terms in the 
marker group increased significantly to 108. The 
most significant number of terms was again classi-
fied under “Enterprises and institutions” (39), while 
the smallest numbers were recorded in “Toponyms” 

40

35

30

25

20

15

10

5

0

CH
A

IN
S

EN
TE

RP
RI

SE
S 

A
N

D
 

IN
ST

IT
U

TI
O

N
S

SP
O

RT
S 

FA
CI

LI
TI

ES

PO
LI

TI
CA

L-
IN

ST
. 

EN
TI

TI
ES

 A
N

D
 E

VE
N

TS

M
ED

IA

ED
U

CA
TI

O
N

A
L 

 
A

N
D

 S
CI

EN
TI

FI
C 

FA
CI

LI
TI

ES

O
BJ

EC
TS

 O
F 

H
IS

T.
 A

N
D

 
CU

LT
U

RA
L 

H
ER

IT
AG

E

TO
PO

N
YM

S

PR
O

D
U

C
TS

  Київ, 2024
  Київ, 2025
  Kiev, 2024
  Кiev, 2025
  Kyiv, 2024
  Кyiv, 2025

Figure 1. Distribution of matching terms by keywords Київ, Kiev, and Kyiv by categories (2024–2025).



ISSN-L 1561-4980	 Український географічний журнал • Ukrainian Geographical Journal	 2( 130 )’2025

110
V. O. Bobyr

TERRITORIAL IDENTITY THROUGH THE LENS OF DOMAIN NAMES AND SEARCH QUERIES: A CASE STUDY OF KYIV

(2) and “Products” (3). Other categories were dis-
tributed as follows: “Chains” (6), “Sports facilities” 
(8), “Political-institutional entities and events” (8), 

“Media” (12), “Educational and scientific facilities” 
(13), and “Objects of historical and cultural heri-
tage” (17). Compared to 2024, there is a notable in-
crease in the number of terms in the marker group, 
particularly in the categories of “Objects of histori-
cal and cultural heritage,” “Media,” and “Education-
al and scientific facilities,” indicating their growing 
significance in the informational space.

Therefore, it is possible to argue about the pres-
ence of specific differences in the search object by 
users depending on the spelling of the name “Kyiv.” 
Such differences reflect the diversity in perceptions 
of Kyiv, depending on the linguistic features. How-
ever, there are also standard features, for example, a 
category such as “Enterprises and institutions” has a 
significant number of corresponding terms regard-
less of the spelling of the name of Kyiv; therefore it 
is possible to consider that this category is the most 
important in the study of the territorial identity of 
Kyiv using identity markers. In addition to linguis-
tic differences, there are significant differences be-
tween the categories, which may indicate that differ-
ent groups of objects have distinct contributions to 
the formation of the image of the territory. The dif-
ferences between 2024 and 2025 may reflect the dy-
namics of the urban environment, which a combi-
nation of economic, social, and cultural factors can 
influence. In addition, it is possible to observe an 
increase in the number of corresponding terms for 
the keyword “Kyiv,” which indicates an increase in 
the use of this spelling of the city.

Search queries can serve as a valuable source of 
data for studying the concept of imageability. Im-
ageability is understood as a quality of the urban 
environment that contributes to its distinct and viv-
id visual perception [19]. Analyzing search queries 
enables the identification of objects that contribute 
most significantly to the formation of the city’s im-
age. In this context, search volume can be interpret-
ed as a quantitative indicator of an object’s image-
ability: the greater the search volume, the more sub-
stantial the object’s contribution to the city’s image.

It is important to note that multiple keywords 
may represent a single object. Therefore, it is essen-
tial to group keywords that refer to the same deno-
tatum (such as a business, architectural landmark, 
or other identity marker). This grouping involves 
distinguishing a primary keyword from duplicate 

ones based on the principle of shared denotation. 
The primary keyword is identified by ranking key-
words based on search volume: the keyword with 
the highest volume is considered primary, while 
the others are treated as duplicates. In the context 
of this study, duplicate keywords refer to those that 
point to the same denotatum as the primary key-
word but differ semantically, due to variations in 
spelling, the presence of auxiliary words, or differ-
ences in word order in the case of keyword phras-
es. Once the primary and duplicate keywords for a 
given marker are identified, the duplicates are ex-
cluded. This ensures that each object is counted on-
ly once, even if multiple keyword variants reference 
it. Such filtering prevents duplication and enables 
accurate representation of the urban environment’s 
imageability in the analytical model.

As part of this study, the 22 largest geographi-
cal objects in the city of Kyiv by search volume (at 
least 500 search queries per month) for the key-
word “Kyiv” were taken and divided into categories 
as follows:

1. “Enterprises and institutions”: Hotel Park Inn 
by Radisson Kyiv Troyitska, Hilton Kyiv, Hotel Pre-
mier Palace, Hotel Fairmont Grand Hotel Kyiv, Ho-
tel Hyatt Regency Kyiv, Hotel Mercure Kyiv Con-
gress, Hotel Holiday Inn Kyiv, Hotel InterContinen-
tal Kyiv, Opera Hotel Kyiv, Ubisoft Kyiv, America 
House, Kyiv Central Railway Station, Embassy of 
the United States of America, Kyiv Food Market 
shopping complex, Kyiv International Airport.

2. “Educational and scientific facilities”: Taras 
Shevchenko National University of Kyiv, American 
University of Kyiv, Kyiv Medical University, Nation-
al Technical University of Ukraine “Igor Sikorsky 
Kyiv Polytechnic Institute”.

3. “Objects of historical and cultural heritage”: 
Kyiv Pechersk Lavra, National Opera of Ukraine.

These objects define the prominent visual and 
spatial landmarks of Kyiv, shaping the city’s image. 
The analysis of search queries allows us to identi-
fy geographical objects (which are also markers of 
identity) that make the most significant contribu-
tion to the imagery of Kyiv. The image of Kyiv is 
multifaceted and encompasses historical, cultural, 
educational, and contemporary aspects. Kyiv has a 
distinctive image due to its iconic historical monu-
ments. At the same time, modern buildings reflect 
the transformation of Kyiv’s urban landscape. A 
significant number of queries related to education-
al objects indicates the role of Kyiv as an academic 
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and scientific center. Thus, the imagery of Kyiv re-
flects the combination of historical heritage and 
modern transformation, and also highlights the 
city’s educational and scientific potential.

Conclusions and prospects 
for further research

Territorial identity can be studied through the anal-
ysis of information flows, particularly within the 
Internet space. A methodology has been proposed 
for using the Domain Name System and Internet 
search queries as an alternative to social and geo-
graphical methods for studying territorial identity. 
In particular, two groups of search query categories 
were identified: marker and non-marker. The mark-
er group includes the following categories: chains, 
enterprises and institutions, sports facilities, politi-
cal-institutional entities and events, media, objects 
of historical and cultural heritage, toponyms, and 
products. A comparison of search query categories 
was conducted, revealing differences depending on 
the spelling of the name “Kyiv.” Since search queries 
have a quantitative dimension, their use enables the 
ranking of objects and the identification of those 
that have the most tremendous impact on the city’s 
imageability.

Among the further directions of research, it is 
possible to name clustering and mapping to zone 
the territory and determine the differences in the 
role of these zones in shaping the identity of the en-
tire territory. Such information can be used for ar-
chitectural and landscape improvement, the protec-
tion of local heritage, and the development of tour-
ism. Another possible direction of research is the 
comparison of the structure of search queries for 
identity markers of different cities, which allows for 
investigating spatial differences in the connections 
of identity markers with the formation of men-
tal images of cities. Such information can be used, 
in particular, for local branding. The study of Ky-
iv identity markers based on search queries enables 
the creation of a list of objects for sentiment analy-
sis. This tool can be used for a more in-depth exam-
ination of the cognitive representation of Kyiv and 
the feelings of identity subjects.

The scientific novelty of this study lies in the de-
velopment and systematization of search query cat-
egories for use in the study of identity markers, as 
well as their application for the analysis of Kyiv 
identity markers. In addition, methodological prin-
ciples for using domain space in the study of Kyiv’s 
territorial identity, especially in its linguistic aspect, 
were outlined.
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Територіальна ідентичність крізь призму доменних імен 
та пошукових запитів (на прикладі Києва)
УДК 911.3:30]:[004.083.8+004.755](477.25=161.2)(045) 

Метою дослідження є удосконалення теоретико-методологічних засад дослідження територіальної 
ідентичності в умовах цифрової трансформації соціопростору. На прикладі Києва обґрунтовано вико
ристання даних доменного простору та пошукових запитів при дослідженні територіальної ідентичності 
та її проявів у інтернет-просторі. Дослідження спрямоване на виявлення просторових уявлень, зокрема 
через маркери ідентичності. Запропоновано методику використання «Системи Доменних Імен» та пошу
кових запитів в  інтернеті для дослідження територіальної ідентичності, обґрунтовано її етапи. Наукова 
новизна полягає у  розробленні та систематизації категорій пошукових запитів для визначення маркерів 
ідентичності, зокрема і на прикладі Києва. Результати дослідження підкреслюють значення кіберпростору 
як повноцінного середовища дослідження територіальної ідентичності.
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